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Mission Statement 

The mission of the MBA program is to offer high- quality graduate educat ion for students having 

varied educational and professio na l backgrounds. The prog ram develops skills and knowledge 
necessary to progress in current positions, qualify for career changes, and progress in managerial 
and leadership positions in business and society. lt provides a thorough educat ion in business 

knowledge, ski lls, theories, and practices . 

The MBA program serves as a catalyst for intellectual activity in the College. Graduate faculty 

membership requires quality teach ing, as well as ongoing scholarly and professional activity through 

basic and app lied research, professional activ ities, service and consulting. 

The prog ram serves regional bus iness and industry needs by al lowing students to attend full- t ime o r 

part - t ime. The curr iculum integrates quality management, eth ical cons ider ations, international 

d imensions, techno log ical app lication s and invo lvement with the business community. 

Program and Course Delivery 

The MBA Program is designed for working professionals. The prog ram of fer s three delivery modes 

allowing students to pursue the degree v ia evening courses in a face- to- face t raditional semester 

format, accelerated face- to- face sessions on Friday afternoons and al l- day Saturdays for the 

Executive MBA, o r accelerated eight- week on l ine cour ses for a l 0096 online prog ram. 

Discipl ine- focused concent rations of the MBA program ar e del ive red in l 00% onl ine, accelerated 8-

week te rms, which also p rovides great f lexib i lity for work ing professionals, t ime- constrained 
individuals balanc ing career s and per sonal obligations, and t hose who want to enhance their careers 

through t he add it ion of an MBA. This online delivery format is taught at an accelerated pace that 

allows students to enrol l in courses every eight weeks and can be comp leted in 18 months (if 

completing two courses at a t ime) or 31 months (i f complet ing one course at a t ime). 

The Execut ive MBA is d esigned particularly for work ing b usiness professionals and m id - to senio r­
level executives. It consists of the same course and program requirements b ut is experienced in a 

cohort - mod el taught at an accelerated pace. Part icipants enroll as a coh ort at one point in t ime and 

complete the program together over approximately a 16 - month per iod. Courses are taught every 

other weekend using a Fr iday afternoon and an all- day Saturday schedu le . Addit ional contact w ith 

instructors is ant icipated via on l ine and email commun ications. 

Admissio n Requirements 

Admission to all delivery modes of the MBA pr ogram requi res applicants to fulfill the general 

admission requ irements of the Graduate School with t he requirement of satisfactory Graduate 
Management Admissions Test (GMAT) scores replacing the requirement of satisfactory GRE scores . 

The GMAT and letters of recommendat ion admi ss ion requ irements w ill be waived for app licants who 

meet t he fol lowing cri ter ia• 

• 3 .0 cumu lat ive u nderg raduate GPA with no relevant work experience r equi red 

• 2 .75 cumulative und erg raduate GPA with at least 3 years of relevant work ex perience 

Waiver of t he GMAT admission requirement w ill be consid ered on a case- by- case basis for applicants 

who meet the fol lowing criter ia• 

• 2 .5 cumu lative u nderg raduate GPA with at least 5 year s of work r elevant experience 



The decision to waive the GMAT for applicants with a 2 .5 cumulative GPA with at least 5 yea rs of 

relevant work experience will be based on the quality of the work exper ience and the information 

p rovided in the letter s of recommendation. Fol lowing Graduate School admission polic ies, these 
applicants w ill be elig ible on ly for cond itional admission. 

At the d iscret ion of the Graduate Coordinator and d ependent upon the st udent's underg raduate 

major, sat isfactoryGRE scor es may be accepted in lieu of the GMAT. The GMAT also may be waived , 

at the d iscret ion of the Graduate Coord inator, for applicants with a terminal graduate or professional 

degree and/ or those with extensive profess ional exper ience applying to pursue the Execut ive MBA. 

Degre e Require ments and Required Courses 

Requirements for the MBA degree consist of 33 semest er hour s. These degree requi rements may 

increase up to 15 addit ional semester hours (foundation courses) depend ing upon the undergraduate 

b usiness cour ses p rev iously comp leted. There is no thesi s requirement. 

Foundation Course s 

• MBA 500 - Survey of Accounting 3 Cred ir(s) 

• MBA 501 - Survey of Economics and Survey of Finance 3 Credit(s) 

• MBA 502 - Survey of Manag ement and Survey of Management Information System s 3 

Credit(s) 
• MBA 503 - Survey of Marketing and the Legal Environment of Business 3 Credir(s) 

• MBA 504 - Survey of Stat istics and Survey of Operat ions Management 3 Credit(s) 

• MBA 51 0 - Foundat ions of Accounting 1 Cred it(s) 

• MBA 5 1 1 - Foundat ions of Economics l Credit(s) 

• MBA 512 - Foundat ions of Finance 1 Credit(s) 

• MBA 5 1 3 - Foundat ions of Quant itative Metho ds 1 Credit(s) 

Core Courses 

• MGMT 518 - Management of Information Technology 3 Credit(s) 

• ECON 528 - Managerial Economics 3 Cred i t(s) 

• MGMT 590 - Po licy Fo rmulat ion, Strategy, and Administrat ion 3 Credit(s) 

• ACCT 526 - Analytical Methods for Planning and Control 3 Cred it (s) 

• QMET 5 1 0 - Data Analysis 3 Credit(s) 

• FNAN 522 - Advanced Financial Management and Po licy 3 Credi t(s) 

• IBUS 540 - Internat ional Business 3 Credit(s) 

• MGMT 52 5 - Organizational Behavio r and Leadersh ip 3 Credit(s) 

• MKTG S 24 - Marketing Management 3 Credi t(s) 

Concentrations 

All concentrations listed below are available to those students pur suing the MBA degree via the face­

to- face, t r ad it ional semester format or v ia the accelerated eight - week on l ine delivery format. Any 

student who does not elect a concentration will be enrolled in the Business Administ ration 
concen tration. (Some cour ses may only be offered onl ine.) The Executive MBA format is avai lable only 

with the Bus iness Administration concentrat ion. 

Business Administration 

The Business Administration concentr ation is offered in all delivery modes of the p rogram. It 
requires completion of al l 27 cred it hours of the core courses as well as an addi t ional 6 cred it 

hours of elective 500 - level graduate business courses. Elect ives inc lude 500 - level g raduate 

courses offered in Accounting, Business Systems Analysis and Technology, Economics, Insurance 

and Risk Management , Hospital ity Management, Finance , Business Law, Quantitat ive Methods, 

Management, and Marketing. Fo r st ud ents pursuing the deg ree via on l ine delivery, the 6 credit 

hours of elective cou rses w ill inc lude MGMT 560 - Operat ions Management and BLAW s 1 o -

Business Law. 

Entrepreneurship 

The MBA degree with a concentration in Entrepreneurship r equires completion of the followi ng 

coursework: 

Cor e Courses (21 credit hours): 



• MGMT 518 - Management of Information Technology 3 Credit(s) 

• ECON 528 - Manager ial Economics 3 Credit(s) 

• MGMT 590 - Policy Formulat ion, Strategy, and Administration 3 Credit(s) 

• ACCT 526 - Analytical Methods for Plann ing and Control 3 Credit(s) 

• FNAN 522 - Advanced Financial Management and Po licy 3 Credit(s) 

• QMET 51 O - Data Analysis 3 Credit(s) 

• IBUS 540 - Internat ional Business 3 Credit(s) 

Concentration-Specific Courses (12 credit hours): 

• MGMT 525 - Organizational Behavio r and Leadersh ip 3 Credi t(s) 

• MKTG 524 - Marketing Management 3 Credi t(s) 

• MGMT 545 - Entrepreneurial Management 3 Credi t(s) 

• BLAW 5 50 - Law for Ent repreneurs 3 Credit(s) 

Finance 

The MBA degree with a concentration in Finance requires completion of the following coursework: 

Core Courses (21 credit hours): 

• MGMT 518 - Management of Information Technology 3 Credit(s) 

• ECON 528 - Manager ial Economics 3 Credit(s) 

• MGMT 590 - Po licy Formulation, Scrategy, and Administration 3 Credit(s) 

• QMET 51 O - Data Analysis 3 Credit(s) 

• MGMT 525 - Organizational Behavior and Leadership 3 Credi t(s) 

• MKTG 524 - Marketing Management 3 Credit(s) 

• IBUS 540 - International Business 3 Credit(s) 

Concentration- Specific Courses (12 credit hours): 

• ACCT 526 - Analyt ical Methods for Plann ing and Control 3 Credit(s) 

• FNAN 522 - Advanced Financial Management and Policy 3 Credit(s) 

• FNAN so s - Security Analysis and Portfolio Management 3 Credit(s) 

• FNAN 535 - Financial Markets and Insti tutions 3 Cr ed i t(s) 

Global Management 

The MBA degree wit h a concentration in Global Management requires completion of the followi ng 

coursework: 

Core Courses (21 credit hours): 

• MGMT 518 - Management of Information Technology 3 Credit(s) 

• ECON 528 - Manager ial Economics 3 Credit(s) 

• MGMT 590 - Policy Formulat ion, Strategy, and Administrat ion 3 Credit(s) 

• ACCT 526 - Analytical Methods for Planning and Control 3 Credit(s) 

• FNAN 522 - Advanced Financial Management and Policy 3 Credit(s) 

• QMET 51 O - Data Analysis 3 Credit(s) 

• MKTG 524 - Marketing Management 3 Credi t(s) 

Concentration- Specific Courses (12 credit hours): 

• IBUS 540 - International Business 3 Credit(s) 

• MGMT 525 - Organizational Behavior and Leadership 3 Credit(s) 

• BLAW 51 5 - International Bus iness Law (3 credits) 

• IBUS 550 - Multinational Value Chain (3 credi ts) 

Hospitality Management 

The MBA degree wit h a concent ration in Hospitality Management requ ires comp letion of the 

fol lowing coursework 
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• MGMT 51 8 - Management of Information Technology 3 Credit(s) 

• ECON 528 - Manager ial Economics 3 Credi t(s) 

• MGMT 590 - Po licy Fo rmulat ion, Strategy, and Administration 3 Credit(s) 

• ACCT 526 - Analyt ical Methods for Plann ing and Control 3 Cred it (s) 

• FNAN 522 - Advanced Financial Management and Po licy 3 Cred it(s) 

• QMET 51 O - Data Analysis 3 Credit(s) 

• MKTG 524 - Marketing Management 3 Credit(s) 

Con cent r ation- Sp ecific Courses ( 12 credit h ou rs): 

• MGMT 52 5 - Organizational Behavio r and Leadership 3 Cred i t(s) 

• IBUS 540 - International Business 3 Credit(s) 

• HMGT 520 - Feasibi lity Studies in Hospit al ity and Tourism 3 Credit(s) 

• HMGT 540 - Global Contemporary Issues in Hospitali ty and Tourism 3 Credi t(s) 

Hu1nan Res ource Manage1ne nt 

T he MBA degree with a concentration in Human Resource Management requires complet ion of the 

fol lowing coursework : 

Cor e Course s ( 21 credit hours): 

• MGMT 51 8 - Management of Information Technology 3 Credit(s) 

• ECON S28 - Manager ial Economics 3 Credit(s) 

• MGMT 590 - Po licy Formulation, Strategy, and Administ ration 3 Credit(s) 

• ACCT 526 - Analytical Methods for Plann ing and Control 3 Credit (s) 

• FNAN 522 - Advanced Financial Management and Po licy 3 Cred i t(s) 

• MKTG 524 - Marketing Management 3 Credi t(s) 

• IBUS 540 - International Business 3 Credit(s) 

Con cen t r ation-Specific Courses ( 12 cr edit h ours): 

• MGMT 525 - Organizational Behavio r and Leadership 3 Credi t(s) 

• QMET 51 O - Data Analysis 3 Credit(s) 

• MGMT 565 - Human Resource Management 3 Cred i t(s) 

• BLAW 540 - Employment Law 3 Cred i t(s) 

Project Management 

T he MBA degree with a concentration in Project Management requires completion of the followi ng 

coursework: 

Core Courses (21 credit h ours): 

• MGMT 51 8 - Management of Information Technology 3 Credit(s) 

• ECON S28 - Manager ial Economics 3 Credit(s) 

• MGMT 590 - Po licy Formulat ion, Strategy, and Administ ration 3 Credit(s) 

• FNAN 52 2 - Advanced Financial Management and Po licy 3 Credi t(s) 

• QMET 51 O - Data Analysis 3 Credit(s) 

• MKTG 524 - Marketing Management 3 Cred i t(s) 

• IBUS 540 - International Business 3 Credit(s) 

Con cent ration-Specific Co urses (12 cr edit h ours): 

• ACCT 526 - Analytical Methods for Planning and Control 3 Credit(s) 

• MGMT 525 - Organizational Behavio r and Leadership 3 Cred i t(s) 

• MGMT 555 - Project Management I 3 Credit(s) 

• MGMT 556 - Project Management II 3 Credit(s) 

Sales Lea d er ship 

T he MBA degree with a concentration in Sal es Leadership requires completion of the fol lowing 

coursework: 
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Core Courses (21 credit hours): 

• MGMT 51 8 - Management of Informatio n Technolo gy 3 Credit(s) 

• ECON 528 - Manager ial Economics 3 Credi t(s) 

• MGMT 590 - Po l icy Fo rmulatio n, Strategy, and Ad m inistrat ion 3 Credit(s) 

• ACCT 526 - Analytical Methods for Pla nn ing and Control 3 Credit(s) 

• FNAN 522 - Advanced Financial Management and Policy 3 Credit(s) 

• QMET 5 1 o - Data Analysis 3 Credit(s) 

• IBUS 540 - Internatio nal Business 3 Credit(s) 

Concentration-Specific Courses (12 credit hours): 

• MGMT 525 - Organizational Behavio r and Leadership 3 Credi t(s) 

• MKTG 524 - Mar ket ing Managem ent 3 Credi t(s) 

• MKTG 530 - Customer Relat ionship Management (CRM) 3 Cr edi t(s) 
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